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The Pension Communications Project

A global project to collect examples of excellent communications between
retirement plans and participant employees. To find out more about the
project and its industry-leading UK sponsors please go to:

http://www.spencejohnson.com/PensCommsProj2010.html

These are the questions we would like to ask you

1. Can you briefly describe the one (or two) communications campaigns
your firm has been responsible for creating in the past few years
that you are most proud of? A campaign could mean just one
initiative, but more often it will mean a series of initiatives, often
taking place overa long period.

2. Could you tell us why you are so proud of each campaign? For
example was it because the campaign was innovative and/or
achieved a speciyc goal, or other factors?

3. Would you tell us' more about each campaign:
e What was the date of the campaign?
e Who was the campaign targeted at?
¢ Through which channels was it delivered?
e How did you measure its success?

e Would you be willing to send us examples of the campaign
collateral in pdf form?

e What else was in the strategy / thinking behind the
campaign?

In return for your help, you will be provided with a free summary of
the project yndings, including many examples of excellence in pension
communications from around the world. We hope that this will help
inspire you to develop other excellent campaigns in the future.

15 Abchurch Lane www.spencejohnson.com © Spence Johnson Ltd 2010
PENCE London EC4N 7BW magnus@spencejohnson.com
OHNSON United Kingdom nils@spencejohnson.com

Tel +44 (0) 20 7112 2131



