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A global project to collect examples of excellent communications between 
retirement plans and participant employees. To find out more about the 
project and its industry-leading UK sponsors please go to: 

http://www.spencejohnson.com/PensCommsProj2010.html 

Thank you for agreeing to tell us about your Communications work.

	 Can you tell us the one (or two) communications campaigns your 
firm has been responsible for or that you have observed others 
creating in the past few years that you are most proud of, or 
impressed by? 

	

 By campaigns we mean a series of initiatives over time (rather than 
a single mailing for example) often through several channels (mail, 
web, in-person and so on).  						    
		

	 Could you tell us why you are so proud / impressed in each case?  
For example was it because the campaign achieved a specific goal?	

	 May we please call you to ask you more about your campaign?	 	

			 

					   

In return for your help, you will be provided with a free summary of the project 
ýndings, including many examples of excellence in pension communications from 
around the world.  We hope that this will help inspire you to develop other excellent 
campaigns in the future.
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