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elcome to the yfth edition of Broad Brush. This
Wpublication allows us briepy to describe the various
areas of the investment landscape across which we roam
in our strategic research assignments.

Here we offer some thoughts on the Deyned Contribution
market in the UK. In the past year we have shown in
other publications how a DC Waterfall has emerged
in the UK. And we have recently issued Corporate DC
Pensions at a Crossroads, a study in our Five Futures
series which describes the key issues which will impact
the industry in the future.

We hope that this additional contribution adds to your
understanding of the changing DC market. We would
be happy to discuss our methodology and thinking with
those who are interested.

The DC gold
rush

A new and rich seam
of future assets
Identiyed

ew people would associate the UK DC market

with a gold rush. For current players, somewhat
underwhelmed by the scale of current DC opportunities
and somewhat overwhelmed by yerce price competition,
the idea may provoke a wry smile. Those asset
managers who have so far avoided DC will do a double
take at the idea that this market offers anything but
pain and sorrow.

Now may be the time for a rethink. We go so far as to
suggest that the DC gold rush could throw up a new pool
of A600bn in assets.

To tell you our story of this gold rush we have to take
you to the starting point. We argue that the measures
of UK DC assets today are misleading, and we explain
why we think that the market is in fact much smaller
than some suggest because UK DC is so immature.

But from this seemingly gloomy point, we will take you
to a new and different future where an acceleration of
growth in assets among large schemes offers up the
gold rush of our title.

The gold rush will have different impacts, depending on
who you are. Asset managers who continue to ignore
DC will rue their mistake. Insurance companies have
already started to hunt for this gold. The rush is well
and truly under way.
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